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Mono Solutions - The ultimate DIWM digital
marketing platform for SMBs

T Gk anilial
Best? o
BORSEN, Z 1‘,‘,,9..'.,133 mo l:onSA l incésm
GAZELLE ﬁﬁ j WlNNER
AWARD-WINNING COMPANY GLOBAL FOOTPRINT
* Founded in 2007 « 70+ reselling partners across telcos,

+ Privately owned directories, hosting and local media

» 50 employees with offices in « 30+ markets and 20+ different languages

Copenhagen (HQ), Denver and Lisbon « Over Tm websites produced on Mono



SOCi - The leading social & reputation
management platform for multi-location brands

AWARD-WINNING COMPANY
* Foundedin 2012
* Privately owned

* 150+ employees with offices San Diego
CA and Austin TX

H?h Marketing
Pl Partners

SPRING
2019

All-IN-ONE SOLUTION

« PRESENCE - Content discovery,
publishing and scoring

« CARE - Comprehensive reputation &
review management

« GROWTH Social Ads



AGENDA

« THE DIGITAL LANDSCAPE FOR
SMBs

« IMPACT OF LOCAL REVIEWS
« IMPACT OF SOCIAL MEDIA
 IMPACT OF WEBSITE CONTENT

 BUILDING A MORE ENGAGING
DIGITAL PRESENCE

- Q&A
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THE IMPACT OF
LOCAL REVIEWS



THE MAJORITY OF CONSUMERS
START THEIR PURCHASE
PROCESS ON SEARCH ENGINES

* In fact, search engines are
used throughout the
purchase process

« Company websites tend to
be used more once the
search has been narrowed
through other sources first
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4.3 (47) - $$
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CONSIDER THESE FACTS

91% %@ 88%
of consumers read of consumers trust

reviews reviews as much as
personal
recommendations



THE TOP REVIEW SITES

Top Review Sites Expedia
by Volume of Reviews

Facebook

30%

4

OpenTable
4%

TripAdvisor

3%
Yelp
1

2%

Google My Business

38%



TOP 3 WAYS TO OPTIMIZE YOUR
REVIEWS FOR OPTIMAL SEO



# 1 CONTENT MATTERS | Jeffreys  r

1204 W Lynn St, Austin, TX

47 ****“ 289 reviews Sort by: Most relev.
The latest research shows that

. . . < Uchi Deshi
your business is more likely to E L5 Ce 30 eviews 26054 phots
. . % % %% % amonthago - |
ShOW up N the sSea rCh |Oca| pa Ck |f Very elegant, high-end restaurant. The service is great and the food is wonderful. We came early and

without a reservation but we were able to get a table in the bar. There is a limited menu before 5:30 so
the choices aren't as extensive but everything was delicious. Pricey but recommend.

i

it has reviews which mention:

) . s Ellie Joy P.
° 2
Keywords you're trying to rank @ e 14 voviows 1 559 photos
.[.' % % % %% amonth ago
or 10* if | could give it: this restaurant is a well oiled machine! Definitely on top of all the fine dining

restaurants |'ve experienced so far all around the world. | mean the service was impressive: a bunch of
different waiters gravitated ... More

» The city/neighborhood that your
business is located in



https://www.localseoguide.com/guides/local-seo-ranking-factors/

# 1 CONTENT MATTERS

And it is not just consumer
reviews that matter here.

Google Q&A is a fantastic feature
that allows a business owner to
add keyword rich content to their
local search pages / presence.

16207

Jeffrey's

Website Directions Save o‘aiver

4.7 % 289 Google reviews
$8$$ - Fine dining restaurant

TABLES TOMORROW RESERVE A TABLE

Posh fine-dining icon featuring upscale New American cuisine in a tony setting plus
an active bar.

Address: 1204 W Lynn St, Austin, TX 78703 Larée;
Hours: Closes soon: 11PM - Opens 4:30PM Tue ~

Reservations: opentable.com t Creek
Phone: (512) 477-5584 Re

Suggest an edit - Own this business?

Know this place? Answer quick questions

Questions & answers (K HILL

Ask ti
See all questions (2) b Sunset Valley
WEST




#2 IT'S ALL IN THE NUMBERS

» Although most businesses are

18

most concerned about average
star ratings - of equal and
sometimes even more importance
is also the volume of reviews you
have as well.

ol AT&T Wi-Fi & 10:50 PM 7
Q & hardware store
Hardware Stores
@ near you Refresh location
? The Home Depot 2
"4
McCoy's Building Supply@. onae Home
Improvement
° L]
Map data ©2019 Googl

Within 5 mi Sort by distance Open now Toprated Mt

McCoy's Building Supply ——
3.9 %k Kok & (30) - 1.2 mi

Building materials store - 13324 TX-71
Closed - Opens 7AM Tue

Materials for building & maintenance

Lowe's Home Improvement

3.8k kkkk(264)-$-1.7 mi

Home improvement store - 12611 Shops ...
Closed - Opens 6AM Tue
Home-improvement & hardware retailer

The Home Depot

4.0 Hok Kok ok (259)-$-1.6 mi

Home improvement store - 3600 Ranch R...
Closed - Opens 6AM Tue

Warehouse-like home improvement retailer

More places

THE BEST 10 Hardware Stores in Austin, TX - Last
| Indated Anril 2019 - Yeln




#2 IT'S ALL IN THE NUMBERS

e« Consider these facts:

> 3.5 > 10

Consumers expect between Consumers expect at least
a 3.5-4 Star rating to even 10 reviews for this
be considered for your information to be credible.
business

Source: SOCi and LSA: The Great Conversational Divide Study



#3 ENGAGEMENT IS A MUST

0%

Of consumers expect a
response to a critical review

9%

Are willing to change their
response depending on how the
business responds

Source: SOCi and LSA: The Great Conversational Divide Study



#3 ENGAGEMENT IS A MUST

No response? No problem.

Home Slice Pizza Someone will provide an

. o answer.
Website Directions Save
4.7 Yk Kk 4,447 Google reviews
$$ - Pizza restaurant

Home Slice Pizza
Thin-crust slices & pies for dining in or carry out, open late for takeaway
on weekends.

Address: 1415 S Congress Ave, Austin, TX 78704 Is this place cash-only?
Hours: Open - Closes T1PM ~
Phone: (512) 444-7437

Menu: drive.google.com

1415 S Congress Ave, Austin, TX

©)

NOT SURE

Suggest an edit

MORE CHOICES

Know this place? Answer quick questions




#3 ENGAGEMENT IS A MUST

44

: : ~ ‘ o6 3
n Home Slice Pizza Monica Home Create gy Ty

In fact, the top search &

social networks are taking

Home Slice Pizza
@homeslicepizza

notice and highlighting
those businesses that do

Home

Reviews ibLike = X\ Follow A Share

Photos
#° Create Post 480

Posts 747 )

Videos . .
‘v Write a post... Q Home Slice Pizza

Events ® Communit

L Invit | Sl 25K people like this
About 8 Photo/Video g Tag Friends ° Check in oee 4 Invite yq * italian Restaurant
Community e 28415

. . A 276804
Info and Ads Recommendations and Reviews A
Partner Promotions Recommended by 7,525 people - People talk about "pepperoni pizza", "pear S g‘e Si =@ Typically replies within a few
gorgonzola salad" and "insalata caprese’ hours

A\ 28K people like this

Create a Page

Great pizza and the staff was top notch!! Loved it!! . o1 P2
January 5 S
[ %] A

I've eaten great pizza but this was just ok. It had a nice garlic buttery
salty spread on it that wa... See More

P Vactardau N amar a



THE IMPACT OF
WEBSITE CONTENT



NO-CLICK SEARCHES ARE ON THE RISE

61% of mobile and 34% of desktop search do not result in clicks

No-Click Searches, Desktop vs. Mobile, Google US

70.00%

ceose 61.03%
60.00% 57.33% 5714% =

50.00%

40.00%

- 3574% - y
30.00% %05,@ 34.74% — Sy

28.43%

20.00%
10.00%

0.00%
Nov, 2015 May, 2016 Nov, 2016 May, 2017 Oct, 2017 Feb, 2018

—Desktop No-Click Searches —Mobile No-Click Searches

(Nov. 2015 - Feb. 2018) Data via Jumpshot; Compiled by Rand Fishkin SparkToro



WE’'RE GETTING USE TO SEEING INFO LIKE THIS...

From booking to more business details, it’s all in the search results panel.

BOOKING

al3 & 09.26 < 90 % (-
& google.dk
Le Papagayo
4,5 %k Kk kk (492) - $$

Restaurant - Closed

OVERVIEW MENU REVIEWS ABOUT
_————
© ©® @ ®
CALL DIRECTIONS SAVE WEBSITE
( FIND A TABLE >

Cozy, upscale restaurant serving
Mediterranean & Latin fusion fare including >
paella & kalua pork.

9 1002 N Coast Hwy 101,
Encinitas, CA 92024, USA

*"

REVIEWS

Critic reviews
A "fabulous” sushi "experience" awaits at this Beverly Hills "pinnacle” of

omakase dining, where chef Hiro Urasawa "takes great care" with his
choreographed procession of raw-fish bliss amid a... Full review

Zagat

A meal at Beverly Hills’ Urasawa is one of the most expensive in the
country, but the omakase is a once-in-a-lifetime dining experience.
Full review

o= Jess Basser Sanders
The Infatuation

-3) Send to your phone Send

Reviews Write a review  Add a photo

"It was incredible fish and service but just so much food, and i
can eat a lot."

e "| took this meal very seriously because of the price tag.”

"The food taste amazing and so much preparation went into
"1 each dish.”

View all Google reviews

MENUS

Urasawa

218 N Rodeo Dr, Beverly Hills, CA 90210, USA
At a Glance Main Sushi Course
Junsai

water shield in sweet vinegar

Toro
tuna belly meat, nigiri with house-made soy

Egg Custard

Dessert

flavored with shrimp, mountain potato, sake and sweet sake

© More about Urasawa




WE’'RE GETTING USE TO SEEING INFO LIKE THIS...

Digital platforms, like Facebook, are trying to replace the SMB website

FACEBOOK

“It’s really hard for small businesses to have
a website. We have 45 million small
businesses using Pages on a monthly basis,
and for a lot of those businesses,

we become their mobile presence.”

- Sheryl Sandberg, COO at Facebook




THE BIG QUESTION

DO WEBSITES MATTER?

Hey Alexa, I'd like to
order pizza.

Go gle best pizza norrebro

All Images Maps News Videos More

About 35.100 results (0,95 seconds)

a8 Q Stéfanos Pizzabar N

.

Q>
&
uanqﬁ»\w"'6
@

K@BENHAVN N @sest

Rating + Hours ~

Stefanos Pizzabar

4.4 %%k k kK (376) - Pizza

5,1 km - Stefansgade 33

@ “Best pizza in copenhagen...”

Baest

4.2 %% %% (538) - Restaurant
5,0 km - Guldbergsgade 29
Closed - Opens 5.00PM

0 Non Solo Pizza

v Q

Settings Tools

SMK - Statel
Museum for Kun
Map data ©2018 Google




CONSUMERS ARE SEEKING INFORMATION

Websites are an authoritative source of content

63% 30%

)
of consumers used a of consumers won't

company website in the consider a business

past week as part of their without a company

digital media usage for website

1L
1]

local search'

LSA The Digital Consumer Survey 2017
2“Why websites still matter” - Search Engine Land 2017



IMPORTANT RESEARCH CHANNEL

When researching a local

business online, which channels

do you use most?’

The store's website

Yelp/other review
websites

Facebook

YouTube

Bing

none

=1 16.4%

= 13.8%

H 5.7%

H 4.1%

H 0.6%

= 47.6%

" Netsertive 2018 Local Consumer Survey
2 Brightlocal 2018 Local Consumer Review Study

What is your typical next step after
you read a positive review?

0%

visit the company website?

...up 13 percentage points
from the same study in 2017



WEBSITES ARE MORE IMPORTANT THAN EVER

#1 Brand control
#2 Authoritative source of data

#3 Visitors with a high-intent to engage



MODERN WEBSITES

Two very important things to think about

#1 Structured data

#2 Engagement features




WEBSITES AS A LOCAL DATA HUB
. Yol

VOICE SEARCH LOCAL SEARCH
. Emae E.
" ase .93\
- - LISTINGS & IYP
— /\\\S\ : > uberall yext
— B ED v
SOCIAL MEDA

& REVIEWS



A MORE ENGAGING DIGITAL
PRESENCE FOR SMBs



A HOLISTIC APPROACH

SMBs need their digital service provider to help them understand ‘the big picture’

« A modern digital presence needs to
engage consumers on ALL fronts

e Ensure a clear and consistent brand

voice across your digital presence

e Consistent business information to
help build up credibility




THE OPPORTUNITY

Digital service providers are well positioned to help local businesses succeed

* Navigating the complexity of the

evolving landscape is not getting @
easier {:{
« Time is still a concern for all small 0:8 : =

businesses, young or old

» Tools and solutions are making it

easier for service providers to

manage at scale /y




FOR MORE INFORMATION...

Two great reports both Mono and SOCi have made in cooperation with the Local

Search Association (LSA)

« Download links for both reports will
be made available in the follow-up
email after the webinar

* Report with Mono Solutions -
Local Data Hub

* Report with SOCi - The Great

Conversational Divide

*'LSA

Local Data Hub:
The Future of SMB Websites

Greg Sterling
Joe Morsello
Courtney Dobson

Local Search Association

Commissioned by

@mono

N

ey ‘ﬁ:z‘n R 2

@LsSA

The Great
Conversational
Divide

What SMBs Don’t Understand

About Reviews and How it’s
Hurting Their Business

Greg Sterling

Local Search Assoclation

Commissioned by




Q&A



THANKS FOR JOINING

AT WA Monica Ho
Head of Marketing Chief Marketing
at Mono Officer at SOCi

ja@monosolutions.com monica@meetsoci.com



